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Professional Summary
I am a strategic communications and brand leader with 10+ years of experience building content strategy, creative production, and integrated campaigns for higher education and mission-driven organizations. I effectively combine hands-on creative execution with campaign-level strategic thinking, as well as apply business and organizational strategy to institutional storytelling. I am known for developing campaigns from concept through measurable results, aligning cross-functional stakeholders, and building creative infrastructure such as workflows, standards, and mentorship that lets a small team punch above its size.
Experience
NC State College of Design — Raleigh, NC
Digital Content & Social Media Specialist | 2019 – Present
1. Own cross-platform content strategy (Instagram, LinkedIn, Facebook, X, YouTube) for the College of Design, translating priorities from four academic departments and college leadership into a unified editorial and campaign calendar.
1. Grew the college's combined social audience 82% since 2020 (9,749 to 17,730 followers across Facebook, Instagram, and LinkedIn), including 5.5x growth on LinkedIn (735 to 4,041 followers) and 68% growth on Instagram — driving 1.28M+ combined impressions and 319,494 organic Instagram profile reach in the past year alone.
1. Conceived, produced, and directed NC State Creatives, a short-form video series spotlighting student voices to support recruitment and retention.
1. Directed creative strategy for the 2026 Day of Giving campaign, generating 57,578 reach and a 17.1% engagement rate on Instagram; the campaign saw donor participation grow to 297 gifts (up from 283 in 2025) alongside a total of $3.37M raised, up from $193,688 the prior year.
1. Supervise and train PEP-funded student content creator(s), setting workflows, editorial voice standards, and quality expectations for a growing creative team.
1. Serve as primary photographer and video producer for the college, running the full creative pipeline from concept and stakeholder interviews through production, editing and distribution.
1. Partner directly with development, admissions, and faculty leadership to align content investment with fundraising, recruitment and reputation goals.
1. Built and maintain analytics reporting across platforms, using performance data to guide content strategy and resource allocation.

Cohen Studios — Raleigh, NC 
Founder — Photography, Video & Communications Consulting | 2008 – 2019
1. Built and ran an independent creative consultancy serving clients across dozens of industries, owning business development, client strategy, and creative delivery end to end.
1. Delivered commercial photography and video production for enterprise clients including Cree Lighting, Wolfspeed, and Lenovo, supporting product marketing and B2B sales content.
1. Managed social media strategy and content for small-business clients across industries — including construction and hospitality — building consistent brand presence and communications programs with limited in-house resources.

Cree Lighting — Durham, NC 
Marketing & Communications Intern | 2018
1. Wrote, edited, and distributed a weekly internal newsletter to improve internal communications.
1. Designed executive-facing presentations and developed a concept and wireframe for a mobile-first internal news platform.

Wake Education Partnership — Raleigh, NC 
Marketing & Communications Volunteer | 2016 – 2019
1. Produced video, photo, and design collateral for digital and print marketing campaigns.
1. Collaborated with the Marketing Advisory Board on campaign strategy and organized school funding data to support outreach.

The Upper Deck Company — Durham, NC 
Product Photographer | 2011 – 2013
1. Photographed high-value sports memorabilia for web and archival use; maintained image and workflow systems.
Education

NC State University, Raleigh, NC | 2025 – Present
Master of Business Administration (part-time while working full-time, expected graduation 2030)

NC State University, Raleigh, NC | 2015 – 2018
B.A., Communication (Public Relations)

Wake Technical Community College, Raleigh, NC | 2013 – 2015

Hallmark Institute of Photography, Turners Falls, MA | 2007 – 2008
Trade Certification, Photography

Highlighted Skills
1. Strategy & Leadership: Content & Brand Strategy, Campaign Development, Cross-Functional Collaboration, Team Workflow Design, Mentorship & Training, Performance Analytics
1. Creative Production: Photography, Videography, Drone Operation, Premiere Pro, Lightroom, Photoshop, InDesign
1. Communication: Editorial & Long-Form Writing, Copywriting, Brand Voice Development
1. Platforms & Tools: Instagram, LinkedIn, Facebook, X, TikTok, YouTube, Mailchimp, Meta Business Suite, WordPress, Adobe Creative Suite, Microsoft Office

Selected Projects
1. Color With the Pack — Founded and lead this annual on-campus activation supporting Day of Giving awareness, coordinating a community mural, interactive information stations, and games with man-on-the-street social content that turns a single fundraising day into a campus-wide event.
1. Designlife Magazine — Writes editorial content and contributes photography and design direction for the College of Design's annual magazine, covering student and alumni milestones and institutional storytelling.
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