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AHEAD

WHOLESALE

THE MARKETPLACE
FOR WHAT'S NEXT.

Discover it early. Curate it intentionally. Put it in front of people who didn't know to search for
it.

MASTER PITCH DECK
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THE IDEA

Search answers what people already know they want.

AHEAD asks: "Have you seen this yet?"

That difference is the business.

AHEAD is a launched, discovery-driven marketplace built around curation, presentation and supplier connection - not
endless shelves and not a race to be the cheapest.

The goal is to make discovery feel valuable.
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01/ THE OPENING

The internet solved access. It didn't solve discovery.
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TOO MUCH NOISE SUPPLY IS SCATTERED

Millions of listings make distinctive products Wholesalers, niche manufacturers and

harder - not easier - to notice. emerging brands live across disconnected
channels.

AHEAD turns fragmentation into a discovery pipeline.
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PRICE ISN'T THE STORY

Competing only on price turns products into
commodities. AHEAD competes on
discovery, selection and presentation.
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02 / THE BRAND SYSTEM

One destination. 22 reasons to explore.

PURSES & HOME
HANDBAGS AHEAD

FASHION SHOES WATCHES
AHEAD AHEAD AHEAD

The AHEAD brand system now organizes the storefront into 22 customer-facing shopping
destinations.

The brand is the map. Customers can arrive for one category and discover another.

ROBOTICS
AHEAD
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03/ THE ENGINE

Find. Ingest. Curate. Present. Sell. Learn.

® 660609

FIND INGEST CURATE PRESENT SELL LEARN
Credible suppliers and Structured supplier catalog Right destination, right Rich imagery, options and AHEAD customer Use data to improve
products context product story experience selection

Selection can grow without requiring a warehouse full of speculative inventory.
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04 / THE EXPERIENCE

The storefront is the showroom. Presentation creates perceived
value.

DISCOVERY 22 destinations | curated merchandising | featured products
PRODUCT EXPERIENCE Multi-image galleries | variant imagery | product detail | favorites
COMMERCE Storefront | checkout | payments | $50 minimum order | free shipping
CATALOG INTELLIGENCE Supplier records | variants | validation | duplicate review

SUPPLIER PIPELINE Import mapping | pricing rules | source tracking | publishing controls
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05/ PROOF OF BUILD

This is no longer a napkin sketch.

9,259 24 22

SUPPLIER-PRODUCT RECORDS SUPPLIERS DESTINATIONS

observed in the current supplier represented in the current customer-facing AHEAD shopping
catalog audit supplier-product audit destinations

Storefront | admin | import engine | pricing rules | payments | merchandising | product galleries

These are build and discovery metrics, not revenue, profitability or customer-traction claims.

3,381

DISCOVERED PAGES

reported through the submitted
Google sitemap
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06 / THE POSITIONING

AHEAD is not built to win arace to the bottom.

VALUE IS MORE THAN LOWEST PRICE.

DISCOVERY PRESENTATION ACCESS
Find products customers may not have Make the product feel intentional, Bring multiple suppliers and categories
known existed. understandable and worth considering. into one customer experience.

AHEAD can carry everyday products and premium products side by side without pretending they are the same
purchase.
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07 / THE DISCOVERY ENGINE

Products people didn't know to search for.

THE CHAT LIST(TM)

DON'T WAIT
MAGNETIC / LEVITATING FOR OBVIOUS.

KINETIC DESIGN
Find it early. Explain it clearly. Make it easy
SMART-HOME DISCOVERIES to buy.

ROBOTICS + Al

DISTINCTIVE FASHION + DESIGN
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08 / SUPPLIER VALUE

AHEAD earns its place by doing more than listing.
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04

MERCHANDISE IT Give products a destination, a story and a reason to be noticed.

PRESENT IT Use strong imagery, galleries, variants and clear product information.

CREATE DEMAND Use content, social and education for products customers do not already understand.
EXPAND THE CHANNEL Connect supplier inventory to retail and future qualified B2B demand.

Not 'list it and hope.' Merchandise it and give it a reason to move.
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09 / THE FLYWHEEL

The marketplace gets stronger as the relationships grow.

More useful supply -> better discovery -> stronger presentation -> more demand -> better supplier
relationships.
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10/ ROADMAP

Build the network in layers.

NOW OPERATE Storefront | catalog | pricing | merchandising | fulfillment workflows
NEXT GROW DEMAND Content | social | search visibility | conversion | repeat customers
THEN EXPAND NETWORK Supplier growth | strategic partners | qualified B2B | automation

AHEAD EMERGING TECH Robotics | Al devices | categories still forming
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THE NORTH STAR

Become a place people visit before the next category becomes
ordinary.

TODAY Fashion | watches | shoes | home | beauty | handbags | smart products | more

TOMORROW  Home robotics | Al devices | products without an obvious retail shelf

AHEAD isn't betting on one product.

It's building the system for finding the next one.
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11 / WHAT WE'RE LOOKING FOR

The right relationships can accelerate AHEAD.

SUPPLIERS + BRANDS STRATEGIC PARTNERS CAPITAL + ADVISORS
Distinctive products, reliable fulfillment, Technology, logistics, content and Resources and expertise that can help
strong imagery and data we can distribution relationships. AHEAD scale without losing the model.

merchandise.

We're not looking for one kind of conversation. We're looking for the right ones.
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AHEAD

WHOLESALE

THE CONNECTION BETWEEN
WHAT EXISTS TODAY

AND WHAT PEOPLE WILL WANT
TOMORROW.

Choose your direction. Pick your lane. See what's AHEAD.

AheadWholesale.com




