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SUMMARY
Performance marketing and growth leader with 10+ years across paid acquisition, performance creative, ecommerce, lifecycle/CRM, and product marketing. Lead the marketing function for a specialized healthcare publisher/ecommerce business, managing a nine-campaign Meta portfolio within a $2K+ monthly budget and generating 2.4K qualified leads at $1.60–$2.72 CPL and up to 5x ROAS. Direct two professionals across acquisition, creative design and production, ecommerce, and lifecycle execution.

CORE EXPERTISE
Paid Acquisition & Budget Scaling • Meta Ads Manager • TikTok Ads • Short-Form Video Production & Editing • Performance Creative • Creative A/B/n Testing • Audience & Retargeting Strategy • Ecommerce & CRO • Lifecycle/CRM • Product Marketing & GTM • Forecasting & ROI Reporting • Team Leadership • Digital Marketing KPI Optimization • Email Funnels & Lead Magnets • UX/UI & Product Design

PROFESSIONAL EXPERIENCE
Marketing Manager | Performance Creative, Growth & Ecommerce | EDRA Publishing US | New York, NY | Mar 2020–Present
Specialized healthcare publisher and ecommerce business marketing a portfolio of 25–30 premium, $100+ veterinary, dental, and medical titles to niche professional audiences across the US and Canada; lead the marketing function in a lean eight-person operation.
•  Own full-funnel marketing strategy, product positioning, creative direction, channel mix, ecommerce, lifecycle, budget allocation, and executive reporting; lead two professionals across media planning and asset production.
•  Manage a nine-campaign Meta portfolio across reach, lead generation, prospecting, and remarketing within a $2K+ monthly budget; scale while maintaining a ~$2.80 CPL ceiling, reallocate spend, and forecast lead volume, revenue, ROAS, and ROI to support additional investment.
•  Generated 2.4K qualified Meta leads in 3–4 months at $1.60–$2.72 CPL and up to 5x ROAS through lead magnets, creative A/B/n testing, audience modeling, budget reallocation, Zapier lead sync, and Mailchimp remarketing and retargeting.
•  Run structured A/B/n tests using the original ad as the control against two video variants and one static asset; evaluate CPL, CTR, lead quality, and ROAS, then consolidate spend around winning combinations.
•  Build 180-day Custom Audiences from product-page visitors, sitewide visitors, and Mailchimp lists; create Lookalike Audiences from high-intent sources and tailor messaging for prospecting versus remarketing.
•  Lead GTM and lifecycle programs for 10–15 priority titles per campaign cycle and manage a 100K–120K professional database; segmented Mailchimp programs support approximately 60% of ecommerce revenue, while checkout flows achieve 70% purchase completion and remarketing delivers 3x+ ROAS.
•  Generated $40K–$50K in seven days during the 2025 campaign, driving 500% order growth versus regular sales periods through coordinated paid social, email, author co-marketing, book promotion, onsite merchandising, discount strategy, remarketing, and retargeting.
•  Directed 1,000+ social assets and 100+ videos across scripts, storyboards, product demos, author-led content, and reusable formats; Reels average 6K–12K views on a niche 3K-follower account.

SPECIAL PROJECT & EARLIER EXPERIENCE
Special Project | Product & Growth Lead | My Monster Puzzles | 2026–Present | Built and launched an iOS/iPad game, owning product concept, UX/product flow, monetization, App Store positioning, launch creative, analytics, and iteration.
•  Reached 10% D7 retention before optimization; the top Meta creative drove 87.6% of tracked conversions while frequency remained 1.6; CPC was approximately 96% below the relevant industry benchmark.
Marketing Manager, Designer | CHECKITOUT! | San Francisco, CA | Oct 2017–Apr 2020
•  Led GTM across SEO, ASO, Google Ads, social, email, and creative; acquired ~500 new users/month, managed a four-person team, and contributed to a $125K funding raise.
Marketing Manager, Designer | F71 Systems | Sao Paulo, Brazil | Jan 2010–Jul 2016
•  Led marketing strategy, product positioning, and launches for a healthcare ERP company; supported 10% revenue growth through a ~$62K project and contributed to the company’s growth to a $1M valuation.

EDUCATION, TOOLS & LANGUAGES
Doctor of Business Administration (DBA), Westcliff University, 2024  |  MBA, Hult International Business School, 2017  |  MIT Certificate in Digital Marketing Analytics, 2022
BA in Advertising, PUC-SP, 2009  |  Paid & Analytics: Meta Ads Manager, TikTok Ads, Google Ads, GA4, Tableau  |  CRM, Ecommerce & Technical Expertise: Mailchimp, Klaviyo, Zapier, Codex, PrestaShop, Adobe Premiere Pro, Shopify, SEMrush, Adobe Creative Cloud, CapCut
Languages: Portuguese (native), English (fluent), Spanish and Italian (advanced)

