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A Game For Every Campain Goal

Choose from dozens of battle-tested templates, brand it as your
own, and deploy across every channel to crush your KPIs.
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From Shop Now
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You dont need the biggest discount to win
the click. You need to offer an experience
before you ask for their credit card.

Unleash interactive campaigns that delight Adices paig

users and convert like nothing else. | -
Slash CPC and CAC while capturing First = Win Amazing Benefi
Party Data users share voluntarily. T 5 oA BT

No developers or coding required.
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Analytics

Track campaign performance
through a dedicated dashboard.
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\ Act on Al-powered insights and
‘ make real-time changes to game
mechanics and benefits.

Benefits Claimed
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Beyond Digital

Your product packaging is
untapped real estate.

Turn eve i %uu %ﬁ
ry package into an Lo &
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fuels the next purchase. oo
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