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01. Campaign Overview
T2 Group, a healthcare IT consulting and workforce solutions firm serving leading health systems nationwide, reimagined its digital presence from the ground up using generative AI — not as a bolt-on feature, but as the foundation of the entire website experience.
The new t2group.com is an AI-generated website built to serve the complex, multi-layered needs of healthcare IT buyers across T2 Group's four business units: T2 Tech (Health IT Services), T2 Flex (Remote Workforce), T2 Ignite (Digital Innovation), and T2 Talent (Health IT Recruiting).
Two AI-powered tools sit at the heart of the experience. The Agent Count Calculator (t2group.com/flex/calculator) uses dynamic inputs to help healthcare organizations model remote workforce sizing — turning a typically opaque, consultant-driven conversation into an instant, self-service decision tool. A knowledge graph-powered chatbot enables site visitors to ask nearly any question about T2 Group and receive accurate, contextually grounded answers sourced from T2 Group's full knowledge base.
Together, these tools represent a deliberate shift: from a static Wordpress brochure site to an intelligent, conversational digital environment that meets healthcare IT decision-makers where they are. The result is a website that works as a 24/7 subject matter expert for T2 Group's prospects and clients.
02. Objective
T2 Group needed a digital presence that could communicate the breadth of its four business units to sophisticated healthcare IT buyers — without requiring a sales call to answer basic questions. The goal was to reduce buyer friction, accelerate qualification, and demonstrate T2 Group's own technology leadership by deploying the same AI innovation it brings to clients.
03. Strategy & Execution
Rather than retrofitting AI features onto an existing site, T2 Group chose to generate the site itself using AI, establishing generative AI as the creative and structural backbone of the experience. The knowledge graph chatbot was built to map T2 Group's full service offering into a structured, queryable knowledge base,  enabling it to answer nuanced questions about specific business units, service models, and use cases with an accuracy that a generic LLM-based chatbot could not provide.
The Agent Count Calculator was developed to address a specific buyer friction point: healthcare organizations exploring remote workforce solutions often cannot self-assess their staffing needs without engaging a consultant first. The calculator turns that conversation into an interactive, self-service tool available on demand.
Platform & Build
The entire website —spanning 100+ pages, 5 interactive tools, and a fully operational AI agent — was built and deployed entirely within Base44 (base44.com), an AI-native application development platform. Base44 provides a full-stack backend-as-a-service layer including a real-time entity database, serverless backend functions (running on Deno Deploy), OAuth-based third-party integrations, built-in authentication, and a visual AI development environment. No traditional engineering team or external CMS was involved in the build.
The knowledge graph chatbot, branded "Ask Kevin," (T2 Group’s Managing Partner is named Kevin Torf) is powered by Base44's AI Agent system. The agent is configured with T2 Group's full-service catalog, team bios, case studies, and thought leadership content, enabling it to answer nuanced B2B questions with verified, on-brand accuracy. The agent is accessible on every page of the site via a persistent chat widget, and supports WhatsApp integration for off-site engagement.
The Agent Count Calculator at t2group.com/flex/calculator is a custom React application built within Base44's frontend environment. It uses Erlang-C inspired staffing logic to compute agent headcount recommendations from user-supplied inputs (monthly call volume, average handle time, shift length, and efficiency factor), rendering real-time results without any backend call.
What makes this execution notable is its origin: the site was conceived, architected, and launched by Dr. Kevin Cooper, T2 Group's newly appointed Head of Marketing, within his first week on the job.
Deployment Speed
Total time from blank workspace to a fully live, SEO-optimized, multi-unit enterprise website: under 7 days.
04. Results
In its first full week live (Apr 2–8, 2026), t2group.com delivered dramatic year-over-year growth across every key metric, compared to the same 7-day window in 2025:
	Metric
	Apr 2–8, 2026
	Apr 2–8, 2025
	YoY Change

	Total Users
	1,335
	576
	+131.77%

	New Users
	1,314
	550
	+138.91%

	Sessions
	1,437
	540
	+166.11%


Top Pages by Views (Apr 2–8, 2026)
	#
	Page
	Views

	1
	patient-access | T2 Group
	983

	2
	T2 Group (homepage)
	391

	3
	Patient Access & Contact Centers
	173

	4
	flex | T2 Group
	108


Traffic arrived through a healthy mix of direct, email, organic search, and referral channels. All three headline metrics (users, new users, sessions) more than doubled year over year.
The site contains: 107 routed pages; 6 custom backend functions; and 1 active AI agent ("Ask Kevin") available 24/7 on every page.
05. Why This Entry Deserves Recognition
T2 Group did not add AI to its marketing, it built its marketing with AI. The site is a proof of concept in miniature: a healthcare IT firm that advises health systems on AI adoption used that same conviction to rebuild how it presents itself to the world.
The knowledge graph chatbot and Agent Count Calculator are not cosmetic features. They are functional tools that reduce real friction in a high-consideration B2B buying process. And the early data validates the approach: 132% more users, 139% more new visitors, and 166% more sessions year over year, in the site's very first full week live (launched March 31, 2026).
For a small business operating in a competitive healthcare IT market, this level of AI-native digital execution is rare. The entry is also a human story: a new marketing leader, armed with AI tools and a clear vision, built something meaningful in his first week on the job. That is what modern healthcare marketing looks like.
Strategic Differentiation
The platform underpinning this work, Base44, represents a new category of AI-native development tooling that enables non-engineers to build and deploy production-grade web applications at enterprise scale. T2 Group's adoption of Base44 as its primary digital infrastructure is itself a strategic signal: the same firm that guides health systems through technology transformation chose an AI-first platform to run its own digital operations.
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