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The goal of this document is to set the standard
for all visual communications positioning
Stackhaus as the digital solution to your luxury
containerhome.
Inside, you’ll find a series of rules and guidelines
that must be followed in order to ensure integrity
of our brand and to maintain consistency across
every execution and touchpoint.

WELCOME STACKHAUS



CONTENTS

LOGOS 1

COLOURS 5

TYPOGRAPHY 7

APPLICATIONS 12



BRANDING GUIDElINES

P r i m a r y  L o g o

1. LOGOS STACKHAUS

Our logo is a novel interpretation of minimalist
shapes and contemporary design.
This symbol represents the merger of the ‘S & H’
while also suggesting elements of a house. The ‘S’
also depicts steps and a contour of a corner.
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2. LOGOS | ALTERNATIVE STACKHAUS

A l t e r n a t e  L o g o s
T h e  a l t e r n a t e  v e r s i o n s
o f  o u r  l o g o  a l l o w  o u r
b r a n d  t o  e a s i l y  a d a p t
t o  a n y  p r i n t  o r  d i g i t a l
f o r m a t .  R e g a r d l e s s  o f
p l a c e m e n t ,  o u r  l o g o
s h o u l d
a l w a y s  b e  v i s i b l e  a n d
l e g i b l e  t o  m a x i m i z e
m e m o r a b i l i t y .

HORIZONTAL
LOGO

Use this version to
maximize size in

spaces of horizontal
nature.

LOGOMARK

Only use the Stackhaus
symbol large, as a

watermark over an image
or solid background.

It should never replace
the full logo.



3. LOGOS | USAGE STACKHAUS

L o g o  U s a g e
Our logo is the primary expression of our
identity. Using it as outlined will help establish
brand recognition, reinforcing us in the minds of
our consumers.

CLEAR SPACE

This clear space has been established to ensure visibility
and impact. No other graphic elements, such as copy,
imagery or other logos should appear in this exclusion
zone.

In order to ensure legibility of
the logo, the full logo should be
larger than 1.5” / 90 px wide.

In applications where the logo must be reduced
even further than the approved minimum size,
use version specified above.
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MINIMUM SIZE
1.5in / 90px

EXTRA SMALL APPLICATIONS
0.65in / 45px



4. LOGOS | RULES STACKHAUS

L o g o  R u l e s
O u r  l o g o  m u s t
a l w a y s  b e
respected,
preserved and used
in a consistent
manner.

BRANDING GUIDELINES DO’S

Use full colour logo over white background only

Use white logo over dark background only

DONT’S

Do not alter or rearrange

Do not change proportions

White logo over simple image background Do not rotate or distort

Do not changhe colours

Do not add shadows

Do not use on busy backgrounds



5. COLOURS STACKHAUS
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C o l o u r s



6. COLOURS STACKHAUS

Primary Primary

Secondary Accent

C o l o u r  P a l e t t e
I n s p i r e d  b y  r i c h ,
l u x u r y ,  a n d
t r u s t w o r t h y  c o l o u r s ,  o u r
p a l e t t e  i s  b o l d  a n d  e y e -
c a t c h i n g .
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Deep Blue

Process c97 m90 y30 k19
RGB r41 g52 b104
HEX 293468

Gold
Process c23 m30 y64 k0 RGB r200 g171 b113
HEX c8ab71

Sky Blue

Process c74 m32 y0 k0 RGB r51 g144 b206 HEX 3390ce

Black

Process c75 m68 y67 k90
RGB r0 g0 b0
HEX f1bc7c



7. TYPOGRAPHY STACKHAUS
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T y p o g r a p h y



8. TYPOGRAPHY STACKHAUS

m a r l i n
This typeface was chosen to
complement the modern elements
of our logo and showcase the luxury
element of our brand. It should be
used for headlines only.

m a r l i n
R e g u l a r

Please avoid using other typefaces,
as we build consistency throughout
each execution and maintain
strong visual ties to our brand
identity.
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Primary Typeface



9. COLOURS STACKHAUS
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m a r l i n  R e g u l a r

A a Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm
Nn Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz
01 02 03 04 05 06 07 08 09



10. TYPOGRAPHY STACKHAUS

Gotham
This typeface was chosen to
complement the primary typeface
and should be used for body copy
and sub headings.

Please avoid using other typefaces,
as we build consistency throughout
each execution and maintain
strong visual ties to our brand
identity.
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Secondary Typeface

Gotham
Regular | Bold



11. COLOURS STACKHAUS

BRANDING GUIDELINES

Book Aa
Gotham

Gotham
Bold Aa

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn Oo
Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz 01 02 03
04 05 06 07 08 09

Aa Bb Cc Dd Ee Ff Gg Hh Ii Jj Kk Ll Mm Nn
Oo Pp Qq Rr Ss Tt Uu Vv Ww Xx Yy Zz 01 02
03
04 05 06 07 08 09



12. APPLICATIONS STACKHAUS
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A p p l i c a t i o n s



App



Signage



Branding
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